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“It is more 
than a job, 
it has been 
a passion”

“It is more than a job, it has been 
a passion,” says Valerie Willis, 
Operations and Client Relations 
Manager with Prepaid 

Financial Services. 
“It has been very, very 

rewarding to be honest. I’ve 
really grown to enjoy what I 
do and I’m really blessed to do 
what I’m doing.”

PFS, an Irish fi ntech company 
which is one of the fastest 
growing technology and electronic 
money companies in Europe, has 
partnered with MasterCard and the United 
Nations World Food Programme, to supply 
school meals to hungry children in Mali, a 
landlocked country in West Africa. 

As part of her management role, Valerie 
looks after the day-to-day operations of the 
business, as well as looking towards various 
markets and areas that the company could 
potentially work or invest in. � is includes 
ventures in which PFS can help those less 
fortunate as well.

“As a company, every year we have a 
tradition at Christmas where we look at who 
we can donate to, who we can give a meal 
to, because there are plenty of people in this 
world where Christmas is not a wonderful day 
like [is it] for everyone else across the globe.  
We look at giving to a worthy cause, to people 
that are in need,” she says. 

“� is particular campaign that we’re 
working on with MasterCard has been an 
absolutely beautiful one. � e target is to 
provide 200,000 meals during this campaign 
and we’re working towards making sure that 
we will be on track. � at’s what we’re hoping 
to achieve, which I feel is for a worthy cause,” 
says Valerie, adding that the campaign started 

“Not necessarily to the same people who 
might have helped you because they may 
not need it, but it’s good to assist those that 
really need it. � is is something we believe as 
a company; it’s not good to just take, take. We 
believe that you take and you also give back.” 

Two hundred thousand school meals would 
equate to roughly €40,000, the total sum of 
money PFS will contribute Valerie explains. 

� is donation works on the basis that each 
time a PFS Pre Paid Card is purchased, 20 
school  meals will be given to the cause on 
behalf of both PFS and MasterCard. 

“Obviously we can’t donate the meals from 
Ireland, but really it equates to money. What 
will happen is at the end of the programme, 
that money will go towards all of those 
meals,” she says.

“A school meal in Mali costs just 20 cent,” 
says Valerie who adds that the Malian schools 
who will benefi t from this were chosen by the 
United Nations on the basis of those who were 
most in need of the supplies. 

“� is is the approximate calculation that has 
been made. It’s so little, but yet so important 
and someone would appreciate that. 

“It means really nothing to anyone that is in 
this part of the world, but that benefi ts 
a lifetime.”

Valerie, who has so much enthusiasm for 
the project, says that the company has been 
part of a number of good causes over the years 
and that they will continue to work on new 
projects in the years to come. 

“We’ve got a really positive response,” 
she says.

“Our own staff  were really delighted to be 
a part of this campaign and to be associated 
with us as a company, so the feedback has 
been really good from people in the industry. 
As a whole we’ve been really proud to be 
associated with the World Food Programme 
and to work with MasterCard on this 
campaign.”  WW

For more information on the campaign visit 
www.prepaidfi nancialservices.com
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on December 1, 2017 and will run until the end 
of March this year. 

PFS could have chosen to help any number 
of countries worldwide, but decided to 
focus their attentions on Mali as confl ict in 
west Africa ‘brought hunger to hundreds of 
thousands of people’ explains Valerie. 

“Drought and endemic poverty took its 
toll,” she says.

“[We] chose that particular country because 
they’re in need and they’re a nation that 
would require and appreciate some help from 
companies like us. 

“If we’re there to assist and help I think it 
will make [their] life a lot easier.”

As Valerie says, reaching out to help others 
has become a tradition for the company and is 
part of their overall ethos. 

Humility is not lost on Valerie, as she is 
quick to remember that when PFS were fi rst 
starting out other companies gave them the 
backing they needed. 

“When you’re trying to build a company 
you get support from a number of people as 
you go along, so it’s good to refl ect and to give 
something back,” she says.

PFS have partnered with
MasterCard to provide 200,000
school meals in Mali
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